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Abstract 
A recent European Commission survey shows that only 15% of Europeans are active in sports. On the other part, sport became 
one of the EU’s supporting, coordinating and supplementing competencies. Moreover, we are now living in a technological based 
society where more and more people are using Web 2.0 technologies in their daily life activities. Therefore a legitimate question 
has arisen: can we combine those for informal and social learning purposes? Thus, during this paper we will present the results of 
a study developed using Web 2.0 technologies, where people have shared their opinion and experiences regarding the sport 
usage/habits.
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1. The social media context 
It is nowadays well known and recognized that the Internet has provided one of the biggest cultural shifts ever. 
Thanks to information and communication technologies tools, we also have been changed the way we do things and 
the way we communicate. 
Moreover, in the past five years, with the advance of the second generation of Internet named Web 2.0, the 
worldwide users grew exponentially and moreover, they became proactive/produsers: one the one part they are still 
consuming the  broadcasting  messages,  but,  on  the  other  way they can  do  more  than  that,  they  can  be  part  of  the  
conversations/communities build on a specific subject/ area of interest. Thus, thanks to social media capabilities and 
tools, people are allowing to comment and share their thoughts and ideas, building a conversation. Thus, social 
media is all about conversation, sharing and discussion. Moreover Social media is online or mobile media that users 
have the ability to interact with. 
2. The EU sport context  
As it is generally agreed, sport is a broad social phenomenon which can make an important contribution to public 
health, formal and non-formal education, social cohesion, economic growth and employment in European societies. 
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At European level, Member States have full competence in the field of sport and consequently, how individual 
Member States profit from the positive values and effects of sport, or cope with the threats of sport, varies widely 
from one Member State to the other.  
On the other part, at European level is also well known that the countries of northern Europe promotes more 
sports related activities and children practice physical activities since elementary school and continues in a more 
serious way even at the university. Thus, according to special Eurobarometer survey related to sport and physical 
activities (2010), “the citizens of the Nordic countries and the Netherlands, generally speaking, are the most 
physically active in the EU. Meanwhile, the citizens of Mediterranean countries and the 12 new Member States tend 
to exercise less than average”. 
Taking into consideration the above facts, we can find some explanations related to culture of sport, voluntaries’ 
ethics (another Nordic country – Ireland has the most important participation to the sport related activities around 
Europe, because Irish people didn’t wait for public authorities actions, they had organised and financed those 
facilities) and also in history and geography (the Nordic countries are also isolated regions). 
Moreover, according with the same European Commission survey (Eurobarometer, 2010), it is shown that only 
40% of Europeans do sports at least once a week, 25% do not do sports ever and only 15% of Europeans are active 
in sports, while the average citizen spends more than six hours a day seated. However, as we already mentioned in 
this section, there is a considerable gap between European countries in regard of the degree of involvement of the 
citizen in public life in general, and in sport in particular. 
The most important socio-economic consequence is the increasing number of obese people and diseases caused 
by it. Thus, in Europe, over the past 20 years, the number of obese people has doubled, and now over half of 
European adults are "oversize" said the report "Health at a Glance Europe2010", prepared by OECD experts 
together with representative persons of the European Commission. According to experts, the most worrying aspect 
is especially exponentially increasing childhood obesity: in the countries of the old continent, a child of 7 is 
overweight or obese and this figure increases from year to year. Not incidentally, it said in the report, only one child 
in five in the EU is in constant physical activity. 
More worrying, even if it is well known that sport promotes values that serve to better educate society, sport is 
considered a "luxury", being practiced more than people with higher incomes. More educated people are more 
informed about the importance of sport for physical and mental health. But families affected by the economic crisis 
have had to reduce some "unnecessary" costs and in many cases that meant cancellation of subscription to the gym 
or pool. 
Therefore, even at EU level, some delayed reactions occur. With the entry into force of the Lisbon Treaty in 
December 2009, the European Union (EU) acquired a specific competence in the field of sport for the first time. 
Sport is mentioned in Article 6 of the Treaty on the Functioning of the European Union (TFEU), as one of the policy 
fields where the Union has competence to support, coordinate or supplement the actions of its Member States. The 
“new” Article 165 TFEU sets out the details of sports policy. It states that the Union shall contribute to the 
promotion of European sporting issues, while taking account of the specific nature of sport, its structures based on 
voluntary activity and its social and educational function. 
Moreover, in preparation of its proposals to implement the new Treaty provisions, the Commission has carried 
out broad consultations with all concerned parties and elaborate an initiative named “EU initiatives in the Field of 
Sport 2010-2013”. 
Unfortunately, the global economic crisis also affects the EU budget. Thus, even some old initiatives for funding 
will not be anymore launched during the year of 2011 (i.e. from ESF - European Social Funds lines, Media Mundus 
etc), the new line of the financial programme for sport in 2012-2013 was shelved due to budgetary constraints at 
both national and EU levels. 
Anyhow, even if will not be a new EU programme dedicated to fund sport related activities, as in the past, sport 
and sport-related projects will receive some funds. The Commission is testing future possible so-called ‘incentive 
measures’ in sport through a series of pilot projects known as preparatory actions. In addition, on 13 January 2011, 
the Commission should, set out its plans over the next few years for implementing the new powers offered by the 
Lisbon Treaty in the field of sport. 
Moreover,  another  concrete  action  was  the  proposal  to  add the  word  “sport”  in  the  name of  the  parliamentary  
commission for youth, culture and education.  
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3. The sport & social media context 
Apart from the financial problems the sport has encountered during the year of 2010, both 2009 and 2010 were 
exciting years in the worlds of sports and related social media. More and more people are beginning to see a change 
in the way our societies communicates, and more and more people are beginning to use these social media outlets as 
a means to communicate with one another. 
One the one hand, the current trend is consistent revenue for sport like basket, handball etc. But for a sport to 
grow, it must first be seen and talked about, and the social web is a free ticket to accomplishing both. The potential 
market that can be reached through social media has sky rocked the past couple of years. On the other hand, the 
world sport market like i.e. China, Australia, United States, and whole Europe can be reached solely through the 
Internet and social media tools and applications. 
However, utilizing the power of social media is more than simply getting a Facebook account or signing up for 
Twitter. It’s a fundamental change in the way things are done, and the way messages are spread. 
Both 2009 and 2010 were characterized by the rising of online video and photo sharing. By using different 
devices such as computers/laptops, PDA, mobile phones and smartphones, iPad and other tablets, people have 
continued to upload pieces of their lives on Flickr, Facebook and Youtube. Moreover, they have also continued to 
share them with the rest of the world via Facebook, Twitter and other niche social media platforms. 
Moreover, more and more athletes and other sport celebrities have started participating to social media and thus, 
fans enjoyed the available digital content about their idols, sports, teams, and new sport’s related events etc. 
Therefore, by using social media tools and applications, the digital content related to athletes and the sport team 
could be found. Embracing social media is increasingly becoming part of the athletes marketing playbook. That is 
also a real benefit for worldwide fans, being also a real possibility to interact with their idols. 
In addition to individual accounts of athletes on different social media platforms or even websites, the fans could 
also benefit by using social media sport related websites. Thus, some interesting examples are underlined:  
xSportpost.com is the first sport-specific social media site in Europe, where fans can share their sport with 
the world; they can combine video, blogs, news and debates from the world of sport into one central 
location. 
xTwackle.com is a Twitter-based news aggregation service focused on the sports vertical. 
xFanvibe: the Fanvibe sports-focused, location-based application allows fans to create on-the-fly 
communities around specific games and events through its check-in based platform. 
xSB Nation: a sophisticated publishing and comment platform for sport fans. 
xSeatGeek: by using an algorithmic, data-driven approach, SeatGeek takes ticket aggregation to the next 
level by providing a ticket price forecast functionality. 
xSilver Chalice: a premium video advertising platform for sport fans etc. 
Taking into consideration the above mentioned issues and examples, a legitimate question has arisen: are those 
real and target benefits for sport? When we are speaking about the information and the way the sport fan can interact 
with their idol, the advantages are foreseen. The social media sport fans user could also develop communication 
skills, could feel they are part of a community (a team integration), they also could develop and enhance their ICT 
performance, technology and time management, they could learn to resolve conflict negotiation and resolution; they 
will learn also to overseen the context, focusing on the specific, they will learn to reduce gender and racism 
disparities, they will learn to communicate a message, to initiate activities, they also will learn to share their visions 
and knowledge, playing in all these times the roles of actor and observer. 
All of these are true, by using social media sport sites, the users could develop a plethora of skills, but these skills 
could be also achieved in a healthier and active way, through real sport. 
4. The data analysis 
In order to analyze the relation between sport, social media and achieving the related informal and formal 
competences, we developed an investigation, conducted through an online questionnaire designed by the authors. 
The study was run at the beginning of December 2010. The target group was consisted out of students enrolled in 
non direct domain of specialization, Psychology. In total, 45 students filled in the questionnaire, meaning more than 
2/3 of the questioned students.  
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Using the Google Form as the survey application, the questionnaire was distributed by the researchers through 
emails and link and also it was embedded into the website of the learning platform. Participants were asked to fill by 
using also Likert-type items. The complete questionnaire (developed in Romanian) can be viewed online at:
https://spreadsheets.google.com/viewform?authkey=CIqMhpkC&hl=en&pli=1&formkey=dG1ZdU1HdkZNb1gzdT
JKWlZfZkpteUE6MQ#gid=0.
The decision of using Google Docs for the online survey was taken due to the fact that the students were familiar 
with in using different Google apps, including Google Form. Even this survey application is not so complex like 
others, it is easy to use, free to use and more important, familiar for the respondents. Moreover, even it is an online 
form, there are no security or privacy reasons to not use it, as only invited people or students receiving the link 
(through the learning course platform) could fill in the answers. 
Among the entry requirements it was a question regarding to their age: not surprisingly 71% of respondents are 
19 years old. However, 67% of the respondents are practicing sport related activities only one time per week, while 
18% of them are not practicing sport related activities even once a week. Among the sport practiced, they prefer to 
do fitness (20% of the respondents), basket (18% of them), aerobic (13% of them), tennis (the same percent) and 
swimming (11% of the respondents). 
When they were questioned about how many hours/day they are using social media sites, their answers were 
divided such as: 36% of the respondents are spending 1-2 hours/day visiting social media sites, 24% are not using 
social media sites on a regular daily basis, while 20% of them are spending three to four hours daily visiting social 
media sites. More willing, 9% of the respondents are spending more than six hours daily online using social media 
applications. 
When they were questioned about what type of social media applications are they using, not surprisingly for 
Romanian online space, 93% of them are enjoying messenger applications, whilst only 36% of the respondents are 
using social networks. In addition, 31% of them are playing games and 34% of the respondents are also visiting and 
participating in blogs environments. 
When they were questioned about the relationship between practicing sports related activities and the 
achievement of different competences like informal learning, social learning, team building, fair play, motivation 
and effort’s adaptability, most of them are appreciated this relationship on a large scale. 
5. Conclusions 
Despite the small sample size, the study revealed several interesting conclusions. First, even the respondents to 
the study are very young adults, the results of the questionnaire are in line with the ones of the literature surveyed 
(Eurobarometer, 2010). Thus, the respondents are not practicing sport related activities on a satisfactory level, no 
matter of their reasons.  
Second, the results are in line with the ones of the literature surveyed even when we are watching to time spent 
online using different social media sites. Despite they prefer messenger functionalities instead of using social 
networks sites, they are spending online, using social media sites, most of their free time, and instead to practice 
sport related activities. 
This paradox in students’ perceptions is however in line with other research findings even related to benefits of 
practicing sport activities. Apart of the healthier aspects of practicing sports, they are aware of possibilities of 
achieving of other skills and competences like: informal learning, social learning, team building, fair play, 
motivation and effort’s adaptability etc. 
Taking into consideration the above facts and results, we can conclude that even sports’ benefits are well known 
and recognized, people are still preferring to spend time online using social media applications. Without any doubts, 
using social media tools and applications related to sports’ subjects, people are also developing a mixed skills and 
competences. But a real benefit could be also in attracting and motivating them to practice real sports, in offline 
environments.  
Even at the global level the financial crisis affect sport funding, more national, European and global initiatives 
are necessary in order to attract and motivate more and more people to practice real sport. Also, a very important 
issue to remember is that sport promotes values that serve to better educate and healthy society, which is a long-term 
benefit. 
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